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Analysis of Brand Promotion Strategies in Online Q & A Community

Chanjuan He
(Hunan University, Changsha / Hunan, 410000)

Abstract: The online Q & A community, as a product in the vertical segment of the web2.0 era, is an
Internet scenario that satisfies the two-way needs of the platform and users for online Q & A and
maximizes the value of tacit knowledge and resource aggregation and sharing under the "cognitive
surplus".With the development of the “"sharing economy”, the market for online Q & A products is
becoming more and more saturated. How to do a good job of brand promotion in the online Q & A
community to make the most of the brand effect becomes an important way for the network Q & A
community to occupy market resources. Under such a development situation, this article
comprehensively analyzes the two online question-and-answer communities of "Zhuhu" and "Wukong Q
& A". Through the promotion strategies of brand positioning, brand reliance and brand exposure, the
possibility of future consumerization and professional development of the online Q & A community brand
is derived.
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