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The Free Translation and Transliteration Strategies of
European and American Cosmetic Brands Translated into China

Liu Bilin
(Hunan University, Changsha, Hunan Province, 410006)

Abstract: European and American cosmetic brands are generally translated into China by using free
translation or transliteration, and both translation methods have relatively fixed translation strategies. The
free translation can be divided into semi-transliteration-semi-adaptation, complete translation, complete
adaptation and semi-transliteration-semi-transliteration, while transliteration can be divided into full
transliteration and partial transliteration. In addition, the translator has a relatively fixed English word
syllable processing strategy, English phonetic symbols - Chinese Pinyin corresponding strategy and
Chinese character selection strategy in Chinese translation of the make-up brand, which lays the
foundation for word processing for free translation and transliteration.
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