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The study of outdoor advertising to the image of the city

ZENG zou
(Hunan university, Chang Sha / Hunan, 410000)

Abstract : Outdoor advertisements appear in the modern cities because of the rapid economic
development, and the shaping effect of the city image is also more and more important. Outdoor
advertising has a unique advantage in position and size. It is one of the organic elements of modern city
image to walk all over the city and spread information in various forms and advanced scientific and
technological means. It is a tangible embodiment of urban economy and culture.
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