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The performance strategy research on the outdoor advertising of city image
In Changsha City

ZENG zou
(Hunan university, Chang Sha / Hunan, 410000)

Abstract : Under the background of "attention", economic and experience economic times, the
expressive form of advertising is particularly important for outdoor communication. These factors have
promoted the construction and development of the city image. The ultimate recipients of the outdoor
advertising of the city image are people, and the most concerned things of the people are themselves
and the image of the city. When advertising is performed, we should put people's needs first. City image
has become an important factor in the process of urban development. How to promote the development
of outdoor advertising in the city image in the environment of great change and innovation is a problem
worthy of in-depth study and discussion.

Keywords: city image; outdoor advertising; audience



