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Abstract: With the development of the entire industry chain of network literature IP, the TV drama
industry presents a brand-new competitive pattern, and thus the “brand premium theory” in economics
gradually applies to the branded production of TV drama products. This paper studies the status quo
and mechanism of online literature adaptation of brand premiums of TV dramas, and explores that in the
IP incubation process of network literature, film and TV companies can create a brand-based creative
team based on CBBE and enhance product-based The three strategies of life cycle TV drama brand

communication force to achieve the premium of TV drama brand, thus improving the pricing ability of

_5-



FARZFBAZIL M FE AT http://www.sinoss.net

domestic film and television production companies, reducing the investment risk of TV drama,
increasing the utilization rate of intellectual property, and ultimately optimizing the structure of the entire

television industry is important References.

Keywords: Internet Literature IP; TV drama brand; brand premium
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