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Small town youth film under the background of consumer culture

Zhenjin.Wang
(Hunan University, Changsha City, Hunan Province, 410000)

Abstract: In the 1970s, the West put forward the cultural concept of consumer culture. As an important
part of the cultural field, film has also changed in the context of consumer culture. In recent years, the
development of Chinese film is developing rapidly. The audience of "town youth" is regarded as a new
increment of Chinese cinema as a very unigue group in the development of Chinese film. At the same
time, the "small town youth film" came into being, which refers to the movie that the young people of the
small town like to see. In order to study the consumption culture of "small town youth" movie, as the
movie text object of consumption and consumption as the main audience - Town Youth "is essential,
therefore, this paper focuses on the background of consumer culture under the" town youth "movie, the
definition of" small town youth "and" the concept of town youth movie "analysis of the market town, the
youth film; overview of the characteristics of town youth film; combined with the consumer culture theory,
summed up the town youth film creation, trying to provide a reference after the town youth film.
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