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FRYE Williams (2008) HysE X, Abfiidn s &AL FARE: “JAKES” (our
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Abstract: Metaphor is considered as a cognitive system whose working mechanism is the mapping
between the target domains and source domains. Metaphor is widely used in different discourses such
as politics discourse, economic discourse, business discourse, etc. The mission statement, a kind of
business genre, builds the corporate identity via metaphor uses. The data are collected from the missions
statements in the list of Fortune Global 500 (2016). A corpus of Chinese corporate mission statements
(70 pieces, 42548 words) and a corpus of US corporate mission statements (70 pieces, 4142 words) are
constructed. Based on the conceptual metaphor theory (CMT) of Lakoff and Johnson (1980/2003), this
thesis uses the Wmatrix 3.0 semantic coding function and MIPVU to analyze the selected corpus to
better understand the corporate identities.

Keywords: conceptual metaphor; Wmatrix; corporate mission statements; metaphor use; corporate
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