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The influence of customer identification on the purchase intention of
private brand based on face consciousness

YU Jianliang GAO Hui

(Business School, Hunan University, Changsha/Hunan Procince, 410082)

Abstract: Own brand for both the retail and consumer market has produced huge influence. This
article from the perspective of customer identification, this paper analyzes the emotion, identity,
cognition and evaluation of identity influence on own brand purchase intention, and study the
moderation of face consciousness for customer identification and purchase intention relationship. Study
found that (1) the customer identification of own brand purchase intention have significant positive
influence. (2) face consciousness has a significant negative impact on the purchase intention of
consumers’ private brand. (3)the relationship between customer identification and private brand
purchase intention is moderated by face consciousness. Specifically, the stronger consumers’ face
consciousness, the weaker the positive impact of customer identification on the purchase intention of
private brand. This study enriched the own brand consumers purchasing behavior theory, and provides
reference for the management practices of businesses.

Keywords: customer identification; private brand; purchase intention; face consciousness
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