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= Target serving size
— = Edge of plate or bowl
= estimation bias

= serving bias (behavior)

Contrast Assimilation
effect effect

1. BRSSOk R~ Dinnerware Size and The Delboeuf I1lusion

[Figure derived from Van Ittersum & Wansink, 2012, Fig. 2]
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anew recipe anew package
anew package an entirely new swoon
an entirely new swoon

Find us at speciyity stares and online
at swooncooklecrafters.com Find us 81 specilty stores and onine-
ot swooncovkiecrufterscom. _1

3.k RRBA T & EPRIER Y
[Figure derived from Poor et al., 2013, Fig.4]
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LE B SRR R 2 A B AR, A S BRI AR B I (Madzharov H Block, 2010) ™.
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4. AR B RN RN P A
[Figure derived from Madzharov & Block, 2010, Appendix A]
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an e B BRI EAR AR X FEOCR, #illl, Deng and Kahn (2009) 3 i 7 i S
WLERFN— R A (RSB0 R AL b= 1 1) S B 4 5 T 4 ol 8 I8 R 81 P B P 7 o 11
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HAG, i e Ao IO ARG SC ], IR e 5 - B v o L&
G R, FEORFEEMARR. WA EIRSEEER, A R E . G,
A, MAER e, 2 9% S R A R S bRk e i s ik, U bt
FEJT Ry AT BDA 1 5L 3 S R 7 55 0g FE P ol T 9l £ Wl T AE R R i

WFFER],  NATE ) Fc BB ons 5 S BRI e, R4/ SR — o3k, BRIy S fi
R (n, KR BiSE, 2828 AUAME e (n, whidEfrih . Fif s, BESD (Rozin, Ashmore
M Markwith, 1996) ™', Ti7E F % (&P FEL R, AT SRR S e B 15 R v i
IR e, X TAEREM ), 2 00 Pt R Be e 2 (1 (R AME B (T A N Z
2RI, KRR N S A CRERSTE BRGNS, AN RS BEAR Re T 45 1 B 71y Rk
o AT, AH X A S U I B AR ) (McClure et al., 2007; Okada, 2005;
Shiv # Fedorikhin, 1999) “**,

SR, IXP 3RO IFARTE B 52 B B s 1T U R R o R A LR I I
AN (e AEtus b RIS SR SRR, R AT S g fem, kST
T T “AEHERYe " (Chandon Rl Wansink, 2007a) ", A AAT6FIE7= AR b 1 fek
JCE SRV, BRI A8 AR AT (0 % LB\ & (Andrews, Netemeyer Al Burton, 1998;Carels,
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T B SR HAE JB AR A SR TN AT 2 B AR e Sk R P A B g 5o A A, BRI
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AN AW A5 B SE AT 555 T R rfE S T (heuristic processing) H,
T8 EEOGE I A T G B A RETE BUARA DA e S () DG S, TRIAb W SRR, PRk
B AR AT (Maheswaran & Chaiken, 1991), AHELR SN TR KU, &K JIFIEE
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ST HE W S IVE 2 i, T 2B A PP SR SRR SE S it 9% ), e b 22, it
DATE B b Sk s, v 9 - 2R s AR B IR R o oy =K. i, v e ia R A v
T o TRT P AR 0 B AR 1) i AR LR = AR, i A LB B A 3 S A
SCRT S ORI, T W O 2 B0 Sk 52 Y4 R 22 )39 I (Raghubir & Krishna, 1999)
HH A RN E R R BT RIS 5 RS 20K, e el b B
KO (I, T 2 2 IR L ) BT S 1 T B 2, S A B O 2 B T £ R £
Al (1)L 74 #E (Madzharov Al Block, 2010) . BhAh, T8 20802 S e b i RS AR R H)
W25 PN £ L 4 (Aydinoglu & Krishna, 2011), KEEGLEE b (1075 37 5 d R 75 Bk ok Al
Er e BETE T Y A R FER (Chandon & Wansink, 2007a). $R1f7, XS6%5015 42 HAR
AL T AN EIHELR, AR ATRIEEAT R TR AT BN EN S D) AR BT AR A
W, fEARZAEUL T RIME AT A E L .

2+ BN

AT 75 5 22 BT EN % . WL RORS L S (Epley Hl Gilovich, 2006) ™, &
FCE AMTTEAE PEA A T R AW A 2 ) — S S A 15 (Mussweiler FI Strack,
2001a) o FHILFE AR Rl RN WA SR AT AT T A8 B S A AR, BRAT TGN
2 B T A T AN K 5% (Wegener, Petty, Blankenship Ml Detweiler—Bedell, 2010) .
G 8 RNV ] i Tversky and Kahneman (1974) #2110, 78 HHTIT R RIS HOR EBLKA
HISCHHCT R T WA S S A T 5 T, B0 a5 SR A I (B0 T (™ . FoX
HRINATT 2 Al FH A T i3 e 2 A B0 v 25 A S 0 DR 8 e — 2R 0 (¥ 45 o 1) 8 (Chapman &
Johnson, 2002) *,

FEARFIRIRF R, A AR 7 R BUAS, 76 A R A0 b 2 S 80 L. 78
T EAT AT, AR Rl 8 ROV 23 58 0¥ 2 3 1147 5248 1 (Chandon I Wansink,
2006) "I F A YR (Wansink, Kent, FI Hoch, 1998) ", J& TR A€ FlkER
SE I P D DR I 5 O Al e RN, BT, Raghubir A Krishna (1999) FEZR T 9% 24t
P2 25 3 1) v PR R s A AT T RO AR oo [IREB AR IOk ke , m FE R s PR ORI 2l
I RERE (OB % . Madzharov A1 Block (20100 HIBFSEIN SRl 2 2 f i
Bl BT I AR AR R W A N I B G, RIRERAR R, AR b
BRI AR, T 2 A B T S i e G ERE, [FAh ITE RE T
AR .
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3. BIIEHIM (Self-control) KR

H AR AR B S OERAT ) 1 35, &AME B Sk £ H i, Rt
MBI OLR, &R A AT, IEhE) . HREIE RS, BRI, BRI
HOORUE H ARSI e R T SV Skt ARG SRAE AR SR ORI R 1K) B b, a0 20U AT
SN B PERE ), JUIMTIG T AR, (HURIR 25T syl 2 % S 20 OB M 4%
T RS B Hoa i N, MG A ki (Fishbach M1 Trope 2005; Trope Al
Fishbach, 2000) ™. fEMRZIGHL N, GBI E MENAM b, A LARE B B O
Hil £ fh4E A (Coelho do Vale et al., 2008; Scottet al., 2008). filll: AW ~F1EN
—PEEAIIL R, R W T AR B s A R, SERR
AT AT 2% L& BNV RAR B R T L B O A E A RS AT R, DRI, S 2
BTN R A AR AN I s R 0, S S BOLE R % (Argo Fl White, 2012).

4 FRALSUEH A B R

TH B AEAH B T SRR, AR AL IR I AT AR 1 H A —— SR L H AR A Dy e 2
Hbxe. —J5HBESRE BRI ESZ, Jy—J7 HHESRAE A R SRR 4 . HEE X A
FLh S HobR, W 2 AR D AN H RIS 3, IXREIE REIR A AT 9 1 i sk 3L e
AT AR T SR o A2 TR A B DU B BN, T S AN E B ST
I, AATTEE S B AT R SR GBI R, 5100 B ST I TRMR, 2% T oRL
SRR, AT A ATT AR B B AN B COIF AR E e 7 AR AR AT o SR B 0 B (Xu A
Schwartz, 2009) . MR EHL T, &S AHE7E Y TR BRI M. B, Wansink
A1 Chandon (2006) A HL, ¥ 9% XS Bebrid HARNE SR S e i 2, H0r I KL KA
XA RRE Jek D T S e SO AR AR T P S0 . Cialdind M Robert B. (2001) A AFH
G N AN e it (R G, T LA D i 3 B CTiss 1AM BE e s S PE R 52 PRI
FLoS RS, ARG OB, FE b 45 #1H 1. Aydinoglu il Krishna (2011) frfF
FURIRE R, W 23 SRR IR R bR (B b /N 7O e R AT 085
FC g B AR R AT R IV B AR T AR . ZR ETIR, ARk T R R AR
A B AT I B o AT SRR D T3 B AR v e SO0 B, S I 5 v 9 S R
FIASPEAGIRIY 2 2k, AR I 10 45 SR A2 A Rl B ¥ 2t o

M. B SE R
1. BRIP4

Bt BRI 2 I B I S Ry o, RS R I i B B B
PO, By UG b T 2 DGR e E AR, vt S B R A, BN B X
Al Y TN [N A S
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G, R Ry UL O P T, e & HE S AT TIRK
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30 iy HAX B DR Z6 T 98 B AR R R, 9 A S R ARSI AR 2K
TRREREWHIIH, SO EE i R, — il s LR M sm
FERSPER SR BV R LA T IR, DAIWFTT R R A AR i Bk ) - (B IEAIR 2 e
A EATRIRZ I T TR e S hb I AT A K5, . AR L HE
T2 MBSV 2l AN TR R RCEY S SR 2 A NG 2 08 T 52 0 80 B R e s ANTR] R A2k Tt
CRE T2 UM B 200 777 R S AR R P2 (10 4 BB - 2 1 5 M 03 2 o

Fok, BRI R8I RIS PR, SO D e AR AR Y. H
Il KER 2 SRR R i R K 2 AR RIATIIT, )L RAE R IWTIURD, L
U BRSSP A AR — BT UL W RAT AREIRIZ R B (MBI TR IS 17 2 2 A
ANV AT IR RO R i e 2 A AR 2 (1, I TR
IR IR AR, P e e 2 LS B RAT B 3 FRIR, H TR 2 A R
PR ZRAE N TR R, MR R e 2 R« T 38 AR A DA RN ZCF-45 i) R PR
VD, RIS =3 Z (A A ELAE F AT L o B, 224 () I3 b (0, Bt it 4 R A i
BEARRIN AR ZN I DB I 2 AN Iss s I e MR s IR = R s i
ZHLERISR G 59, X075 2 U T LR X 9 e 1 5

Fefii s AT AW TR 22 2 00 B 2O 2 2 R s b, AR AR 5T e
T A R 2 ZOR PR AR B F I AT o B 2 o B B I — AN EEE H Il S AT
MGl B 9, AR IE R, AHE H TR AR T A R e B, T 22
W T RIETT AR Fig 3V B e S ROk R IRE T, LA AR e A e
FRft—E WEIRHR T, AR, RENEAT AN BRI AT B e W P, o, TR
i AR ZE R I, AR /DA 2 B AT o A B i BB A R, 3O TR AL fr
i AR R B R, YR AR AR S R

2. BHRES

(1D XHHBRE N ER

ST R P SRR R, T, T 2 N e TR B BT B AR S o
(A7 AL BT S HEWT Wi R i B S T Re s R VR S5 A, — SR AT A e i)
wy (il Rty AL XD wRELL LA — S IRATA Y R LS B S I S R i
. Bl 16 2 E] IRV A 220 RERE, AR FEFEAR AR AT 180 R H.
Fy 7, W REPTIAAR) “CHMEEE T TR IEANREEC IR B A TR i R
IRZ W P E N A DAL S TERAN S8 B0 2 B o — AT ol i I FE R 77 =X, Al
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or

TR BE AL TR BRI SR — 28 “AhE i T B, AL B i e, SRim

SCRGE AR 2 538 (T ST R AN S BEA S, 1 B8 SOV BNV BOR I X 28 “ itk T 5e”
RERAMEAI . BEAh, LRI SERIRRRIN, P 2 B0 B O3 3RS B FE KB 2 R
3, SEbs b, PRI TTATIN LEAN P R B 2= o B A, 2T A A 75 A LASTHE 1
R, RN A O LE iR A A

i3

N
AN}

P

G

R

ARG, RV R BB R RN IR R B R S i, AT AN R AN
PR o XTI B OR UL, 5 TN ROH SRR L R SR, X
5 EREJE L RENG IS B R (I ARSI 5 55— TV 2% I 1% SR e e T H R A
CICRINTIOE" PAN - P IR 1 il ot I P A e A B B N YR 2P (2 o i

(2) XTBUfEhlE & KB~

RPN 2], VA A RO R A RN, LRIt fevr 2 FE5K, 1
[ A R 2R A 42 A (1 ST AR BEA T I o (DR R i R OB A3, A3
SR BAT RS 0 EK, IXAE A R SR UORI A R RENS 1 R L R R S S RRE
JUERES o 5T 0B H AT BOAL IR K — st AL, AR OGS 24 R 7™ 6 14 e A 320
s B RS U ARZEIE I, B R A R ARSI AT

UEAE, WFT SR AR VR 22 A0, B A AT il A3 T s e o e VR 2% R AR
AT L o X3 b B R, HE N Bl 2 X L K3 T ) B Y 9 AT O
BARETE AT BRI, EXHESS WA TR AR 2 . AIRBORGE & NAZEH
A AT BN BERIXR R I, 25 08 93 e iRE IR N, IR 0 S vl
R A1 b st Rk x i 2T D AR AN RS

(3) MWRmMERKER

PR — PPN, R SRR/ NI B, R O AATT AR A W 1 £ il 3 3 i
EoRe M0 BATHES SURI A AN Z —WRIB SR A28 11075 T 1L B 9%, A B, NIz &l
(RIS AT s A 53 RS PR BRI i, IE A T SR R 2538 BT
P B Py O it AT e Y 0 20T it L SO AR Ja, 000 i A 7 s ke Bt i ik
I
T, &

ARSI AR B W ISR 4, WA IR M B s SO A5 T,
XTI E I P R BN AT T8, A T X SR E 0 fr i BT
PERIAN LW B L G, B SR, IR T AR R N 2 B A T AR I
I, JEXE 2 HT2 A R CEAT TR EPPs a, IR T W 2 DL BRI E # 1)
FREHA, R e L R AR B A BT 2 D, Sl T A SR BN Lo
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Review and Implications on Researches of Customer’ Consumption
Affected by Food Packaging

ZHU Guo-wei CHEN Ning-chuan

(Business School,Hunan university, Changsha / Hunan Province, 410082)

Abstract: Packaging element is divided into size, shape, material, text, images, etc., by summing up
marketing, nutrition, psychology, and related research in the field of food science, to explore how the
different elements of the food packaging affect consumers’ food consumption and its psychological
mechanism behind. Food packaging as " pronoun” of the food itself, studying it's influences on people's
food consumption, is beneficial to design a more reasonable food packaging, reduce food intake

excessive phenomenon and lead healthier packaging food consumption.

Keywords: Food packaging ; Packaging element ; Consumption ; Psychological mechanism
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