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Study on the marketing strategy of network self-produced video program
based on 4V theory

"Morning Call" -- Taking as an example

Xie Ni

((Journalism and Communication School, Hunan University, Changsha /Hunan Province, 410000)

Abstract: In recent years, with the rapid development of online video industry overall development
momentum, network self-produced video program had developde rapidly. Among them, broadcast talk
show "Morning Call" produced by Youku, has been widespread concern netizens, and produced a
lasting heat network and social effect. The reason, the unique marketing strategy of "Morning Call" is an
important factor for its success. This paper mainly focuses on 4V marketing theory, from the four aspects
of Variation, Versatility, Value, Vibration. With the analysis of "Morning Call," this papar would provide

reference to the network self-produced video program long-term development .
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