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Abstract: This paper studies the effects of channel modes on consumer purchasing behavior in the
e-commerce information environment based on the theory of stimulus-response model. The effects of
channel model on consumer purchasing behavior are tested quantitatively, by means of transaction data
provided by TAOBAO. The empirical results show that information richness, purchasing cost and product
style have significant impact on consumer purchasing behavior. Furthermore, channel model can adjust
the impact of purchasing cot on consumer purchasing behavior. In a word, the research results provide
some theoretical supports to pricing policy, channel set and information richness policy.
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