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Investor Relations on China’s Listed Corporate Websites Empirical



Evidence from Corporate Websites on Shenzhen Stock Exchange

Linbin',xingingquan*,yangdeming*,chennian®

(1. School of Business, Sun Yat-sen University, Guangzhou 510275,China )

Abstract: Based on the institutional background of investor relations(IR) activities in Chinese security
market, and combining the nature of Investor Relations on Corporate Websites, in term of interior
determinants and exterior determinants, this paper develops a theoretical framework to explain why
China’s listed corporation undertake IR on their websites. According to our Internet investor relations
index(IIRI), we survey 356 corporate websites that have A-shares on the Shenzhen stock exchange.
Furthermore, we analyze empirically these data. The results indicate that present financing plans, size
and performance of corporation, proportion of negotiable share have important effect to IR level of

corporate websites.

Key words: Corporate Websites; Investor Relations; Survey; Determinant

#A5 8 #:  2005-09-10;

AAFE: BRASAFEALTE(01BIY0L7); BRARLLHELAE (70372024)



