2 , 2 Vol.20 No.2

2003 4 Sience , Techrology and Diaectics Apr. ,2003
( , 210096)

:C939 A :1003 - 5680(2003) 02 - 0078 - 03
» [1]
» [2]

1.
“ ” [3]
2002 - 05- 016
(1969-), : ; ;

78



[4] 50
2.
[5]
Walk-
man ©® 1979 7 Wal kman S
-L2, 2 1 “
, ,1981 WM2, Walkman ,
WM2 , ,
, ,1982
VWWVDD ,1983 WM20 WM2 WWMDD » 8]
WM20 Walkman 3 , ,
, 2 80 ,
3. ,
, , A.D

(7]

79



, (D)

&)

(4)

(5)

(2

(1]

2

3

80

)

(D)
;1 (3)

(1)

[12]

» [13]

[1] . (M]. : 1990. 74 - 75.
[2][213]M.L. Tushman ,C. A. O Relly . [M].
,1998. 146 154.

[3]F. F. Quarez and J. M. Utterback. Dominant Desgns and the Sur
vivd o Arm[J]. Srategc Management Journd. 1995(1) :415
- 430.

[4] : (M].

,2001. 153 - 164.

[5] M. H. Meyer. Revitdize Your Product Lines Through Gontinut
ous Raform Renewa [J]. Ressarch. Technology Management.
March - April ,1997 ,17 - 28.

[6]S. Sanderson and M. Uzumeri. Managng Product Families: the
Cax= of the Sny Wakman[J]. Research Rilicy. Vol. 24,1995,
761 - 782.

(7] . M]. 1999. 155.
[8] . [M].

,1979. 106 - 107.
[9]A.D. . M. 1967.6- 12.
[10] , . [J1.

.1999(8) :39 - 45.

[11]R. Cooper ,S. Edgett and E. Kleinschmict. Portfolio Management
in New Product Development : Lesons from the Leaders[J].
Research. Techrology Management. September - October ,1997 ,
16 - 28.

[12] S Whedwright and K. Qark. Creating Project Hans to Focus
Product Development. Harvard Busness Review March - April
1992 ,70 - 82.



