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Brand culture development and brand competitiveness
building——Analysis based on positioning theory

Tu Hang

(Advanced Manufacturing Research Institute, Xiamen, Fujian Province, 361000)

Abstract: In the context of globalization and the rapid development of the digital economy, brand
culture, as an important component of the core competitiveness of enterprises, has received increasing
attention. Brand culture can not only help enterprises shape a unique brand image, but also establish
lasting brand cognition and emotional connection in the minds of consumers, thereby improving brand
loyalty. Based on positioning theory, this paper systematically analyzes the relationship between the
development of brand culture and brand competitiveness. By combing through relevant literature, the
definition and composition of brand culture and its impact on brand competitiveness are clarified, and at
the same time, how positioning theory can provide strategic support for the development of brand
culture is deeply explored. The study found that the effective combination of brand culture and brand
positioning can significantly enhance the market competitiveness of the brand and make the brand
stand out in the fierce market environment. Through case analysis, this article shows how successful
brands can achieve innovation and development of brand culture through positioning theory, which
provides valuable reference for other brands. The research results of this paper provide strategic
suggestions for brand managers, emphasize the synergy between brand culture construction and brand
positioning, and propose future research directions, especially the adjustment of brand culture strategies
under different market environments.

Keywords: brand culture; brand competitiveness; positioning theory; brand communication; brand
marketing

{EEREN: R, STHEISEARRITREK. BWEEMEEA. KEFEMEBEKA. TNEFEERE
ER. FTHE/NERWRITHEENTE. REXEETREID (hRERTR) . PMP GEEREEE NS (PMI)
INEREEEEWATL) . CSPM-4 (2EMBEEINEURAZREERMBEE). SREWHIIH,
BEAFHEE. SREAERN. ANERIETR. REERNETR. SEOESHD. NAER
® + FAER™ 2HAESN. RERCHEEALRESEERT, BREBELNL. ZEEE. ANHR
FRR, B[RE. B, REFMIBRNRE, SFEWEREZASHE) 7+ F, S5IZRRETH
SREHE, AFHSERFEE, BIUSTIAIEE SRR SHISE, BEFENHRER,
BN TEBREARS, EfSEEAAR, ILSERENRSE, STERMERE.

- 15 -



