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An analysis of the media framework of the discourse power of international brand
evaluation in China's discourse field

Cui zhu yun, Zhang vi, Li meng
(Southwest University of Political Science & Law, Chongging, 401120)

Abstract: Under the development background of manufacturing power strategy and comprehensively promoting the
upgrading of supply and demand structure, enhancing the discourse power of international brand evaluation has become a
national strategic need to strengthen China's independent brand construction, enhance the independent brand image and
obtain fair value evaluation. Clarifying the current situation and existing problems of the discourse system of international
brand evaluation and the discourse power of international brand evaluation institutions in China's discourse field has
important academic and application value for a deep understanding of the current situation of the lack of discourse power of
brand evaluation in China. Firstly, this study explores the connotation of the discourse power of brand evaluation, and
analyzes the similarities and differences of four mainstream brand evaluation institutions in the world and their standards;
Secondly, combined with content analysis and text analysis, starting with the reports of international brand evaluation
institutions and Chinese media on international brand evaluation issues, this paper analyzes what kind of media discourse
power Western brand evaluation institutions have in the Chinese discourse field; Finally, it analyzes the media framework
from the macro, meso and micro perspectives. On this basis, it constructs the media framework of the discourse power of
international brand evaluation in China's discourse field.

Keywords: International discourse power; Discourse power of international brand evaluation; Media framework
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